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Mission Statement
Liguorian is a Redemptorist pastoral magazine providing 
guidance for Catholics in a rapidly changing world. Reinforcing 
spiritual beliefs with inspiration and insight, Liguorian provides 
fresh perspectives on personal spirituality following the 
teachings of the Catholic Church.

History

The roots of Liguorian magazine are one century old, founded 
in 1913 by the Redemptorist Fathers. As a leading Catholic 
magazine, Liguorian is a beacon for direction in a rapidly 
changing world.

Awards

2015 First Place—Best Short Story: “The Statue” by 
Kerry Sloan. Very well written story that tackles a 
complex subject of human interaction with skill, without over 
writing. Subtle use of metaphor and description elicits 
emotional response.

Third Place—Best Short Story: “The 
Sunshine Kids” by Jim Auer. Interesting and fresh 
approach to depicting a well-recognized event. 
Generally well written from the perspective of younger 
people, but not overdone.

Second Place—Best Personality Profile: “Dorothy 
Day and Her Little Way” by Robert Ellsberg. Wondering 
what else could be written about Dorothy Day, this 
turned out to be highly interesting and very well written. 

First Place—Best Coverage of Immigration: 
“Liguorian 2014 Coverage of Immigration-Plain Talk by 
Fr. Bruce Lewandowski, CSsR; Many Faces, One Church 
by Vanthanh Nguyen, SVD; Immigration the Church’s 
Position by Victor Carmona. These stories value accuracy 
and real stories and combine with a strong call-to-action 
centered around inclusion and compassion.

Third Place—Best In-Depth/Analysis 
Writing: “An Alternative Rite of Passage” by: Fr. 
Allan Weinert, CSsR. A delicate approach to a complex 
issue that clearly develops the core issues while exploring 
solutions to the problems presented. 

2014  Second Place—Best Short Story: “Language 
Lessons” by Donna M. Hurley (July-August 2013)

Third Place—Best Coverage of 50th Anniversary 
of Vatican II: “Vatican II Meets Modern Life” by Massimo 
Faggioli PhD; “What’s Down the Road? The Past, Present 
and Future Church” by Margaret O’Brien Steinfels;  
“The Renewal of Liturgy: 50 Years Later” by Rita Ferrone

Honorable Mention—Best Coverage of the Year 
of Faith: “Life as a Christian Disciple: Whats the Right 
Thing to Do?” by Stephen T. Rehrauer, CSsR; “It Still 
Begins With the Word: Evangelization in the Digital 
Age” by Michael Brehl, CSsR; “Fully Formed: Catechesis 
for Life” by Mary Birmingham

Space is limited, so place your reservation now!  
Space availability is subject to change. Contact your 
Liguorian Advertising Representative for details.

About Liguorian 
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Liguorian advertising just makes good sense

66 % Female 34% Male

Annual Household Income

32%
$60,000-$99,999

31%
$20,000-$59,999

23%
$100,000-$139,999

over $140,000

10%
3%

Under $20,000

For more than 100 years, Liguorian has been providing Catholic 
readers with thought-provoking and influential religious articles. 
They look just like your customers and they’re mail and email 
responsive.

A typical Liguorian subscriber is…
An active Catholic over the age of 50 with a bachelor’s 

degree or higher. 

A parent with children in college and disposable income.

A devout Catholic who attends Mass at least once per week.

Generous by contributing $1,000 or more annually to 
charitable causes.

Likely to purchase products/services seen in Liguorian 
because they trust Liguorian.

Politically active with 94% voting in the last election.

Always or often aware when purchasing environmentally 
friendly products. 

July-August 2015
$2.95

A REDEMPTORIST PASTORAL PUBLICATION

Sharing the Faith 
With Your Teens
Meditation:

Confessions From a 
Stepmother’s Heart

of Families

Years
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A REDEMPTORIST PASTORAL PUBLICATION

Years

September 2014

     AN ALTERNATIVE RITE OF PASSAGE

Our Faith Calls Us to Action 

Dorothy Day  
and Her Little Way

Teaching on the American Poor 

Interest in traveling to a foreign country

46% Very 19%

Somewhat

19%

No

16%

Yes

Parts of the world they most want to see  
                   

0 20 40 60 80 100

Western Europe - 67%

United States - 84%

Mediterranean - 52%

Holy Land - 59%

33%
2-3

45% 
1

17%
None

4%
4-5

1%
5 or more

83% of subscribers take a vacation at least annually,  
with 38% taking two to five vacations every year. 3 out of 4 
readers are interested in religious tours and pilgrimages. 

Our subscribers are out talking with other people

Years

May-June 2015
$2.95

The Shrine  
That Wouldn’t Burn

Meditation:
A Sacred Time 

Make Her Known
150 Years of Honoring an Icon

1866-
2016

A REDEMPTORIST PASTORAL PUBLICATION

Number of Vacations 
    per year

*Respondents can choose more than one option.
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Over a 12 month period…
•  21% volunteer in their community
•  10% volunteer in their parish
•  7% volunteer to fundraise

Annual Donations

35%
$1,001-$2,500

     18%  
$2,501-$5,000

6%
$5,001-$10,000

1%
$10,000+

Charities most likely 
to donate to*

0 20 40 60 80

Children’s Rights - 61%

Human Rights - 82%

Poverty Fighting - 78%

Hunger Relief - 85%

Local & Community - 84%

*Respondents can choose more than one option.

60% of our subscribers donate between $1,000 and 
$10,000 annually to their parish. Almost 50% would 
be likely to contribute to a community charity as well. 
Liguorian readers are very charitable…they’re quick to 
give and volunteer their time.

  Liguorian subscribers are affluent, well-educated, 
influential members of their communities. 
Approximately 9 out of 10 subscribers give to 
charitable causes beyond their parishes, typically 
5 to 9 times annually. 

20%
$501-$1,000

Liguorian 
Subscribers Are 

Generous
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31% of Liguorian readers have purchased 11 books or more in the past year. 
Over 50% of subscribers spend four or more hours per week reading.

Liguorian readers are well educated…

62% have completed college

29% have obtained a master’s degree or doctorate

25% will likely have a child attending college in the next year

41% are considering a Catholic university for their son or daughter

Current Circulation more than 50,000

• Subscriber renewal rates are consistently above industry average.

• Subscribers normally pass on the magazine to family, friends and 
business associates so that each issue reaches more than actual 
subscribers.

Books purchased  
in the past year

28% – 1-5

24% – 6-10

14% – 11-15

9% – 16-20

8% – 20+

Hours spent reading printed 
materials weekly

5% – less than an Hour

28% – 1-3

20% – 4-5

24% – 6-10

12% – 11+

Under 25 – 1%

25-29 – 3%

30-39 – 11%

40-49 – 24%

50-59 – 30%

60-69 – 22%

Over 70 – 9%

Age of our readers

Our subscribers are avid readers
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Liguorian Website Advertising 

Placement Location
Liguorian offers two distinct 
locations to advertise on the 
website. As content variety 
increases on the site, more 
opportunities will arise to  
provide differentiated  
advertising locations within  
the site.

The current rotating banner  
is placed on article pages  
only, immediately above  
the article title.  
The static skyscraper banner  
is placed on all pages to the  
right of the article.

Ad space is billed monthly.

Image Dimensions (Pixels)
• 468 x 60  Banner Ad (top)
• 150 x 250  Tile Ad (side)

Image Size (Bytes)
• 50 kb maximum for any format.

Image Formats
• GIF     • PNG     • SWF      • JPG

SWF Format
• SWF format ads must include a button to launch the link  

to the destination URL.

• Due to the capabilities of Flash, ads in SWF format may not 
perform animations or affects that scale out of, or exceed 
in any other manner, the boundary dimensions of the ad 
space. SWF format ads may include a button (or similar) 
that allows the end-user to manually repeat or replay any 
animation.

Animated Ad Formats
GIF and SWF formats are primarily used for animated banners. 
Certain restrictions apply to any animated banner ad such as:

• Animation length: 15 seconds max

• Number of loops: 0 (animation may play through only once)

Space is limited, so place your reservation now!  
Space availability is subject to change. Contact your 
Liguorian Advertising Representative for details.

 150 x 250 pixels

468 x 60 
pixels
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In order to drop video into our app, you’ll need to encode it as a 
Flash 8 FLV file first. Filenames for Flash animation files (SWFs) 
should not include special characters such as brackets, question 
marks, commas and spaces. Underscore characters are ok to use. 

Audio files are just as easy as video to add to your ad, and should be 
provided as MP3 files. Flash files will be presented on a layer above 
your existing ad, so therefore, please bear in mind the following 
notes:

• We need .swf and .fla files and accept animations in Flash 8 or 
earlier.

• Please design your files so that a single .swf file is needed to 
play the animation, and not multiple .swfs and/or .as files.

• We do not support animations created using SWiSH.

• Please make sure there is no white space around the edge of the 
flash animation.

• Please note that your animation will be sitting inside another 
flash application, and as such, the background colour defined in 
the property inspector will turn transparent, and show the PDF 
content underneath your flash files. To avoid this, put a single 
color object on the lowest layer of your flash file to form a canvas.

• Please set your flash files to a frame rate of 24fps.

• Avoid any Actionscript that can affect the host application, such 
as _level0, _root, and _parent references, or global functions 
like setTimeinterval.

• There should be no links in the animation we are given, unless 
this is necessary, as these links will not be picked up in the 
statistics package. We will normally create the links overlaying 
the flash, so that they can be tracked.

• There is no file size limit on animations, but for loading 
purposes, the files should be as small as possible.

• Images should be set to lossless compression instead of photo 
compression.

In case we need to edit your FLA file, please use one of the 
following options when dealing with fonts:

• Add the font in the FLA library and then use the reference of 
the font in the scene and not the font directly.

• Provide the fonts along with the FLA file.

• Convert the fonts to vector shapes, such that there are no non-
system fonts within the Flash file.

Tip: Click on the “Use Content Aspect Ratio” checkbox, which will 
make sure that you don’t skew or stretch your video beyond its 
original resolution. 

16   LIGUORIAN.ORG   APRIL 2013

Christopher M. Bellitto, PhD

When Pope Benedict XVI 
surprised the world 
with his resignation in 

February, a flood of questions 
followed, starting with “Can a 
pope resign?” to “What happens 
now?” His startling move has 
sent pastors, parishioners, 
and reporters back to Church 
history. There we find a handful 
of papal resignations, to be sure, 
but also some helpful lessons on 
just what papal authority is and 
what it means for the Church as 
an institution and a community 
of faith.

Je�rey Bruno / Shutterstock.com

APRIL 2013   LIGUORIAN.ORG    17 

Savoring the 
Resurrection

A REDEMPTORIST PASTORAL PUBLICATION

APRIL 2013 
$2.95

2013

1913

Flash File Requirements for Online Digital Edition
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Liguorian Advertising Due Dates
Issue Reservation Materials Due Mail Date
January 2016 11/14/15 11/20/15 12/22/15
February 2016 12/3/15 12/9/15 1/22/16
March 2016 1/15/16 1/22/16 2/24/16
April 2016 2/12/16 2/19/16 3/24/16
May 2016 3/11/16 3/18/16 4/22/16
July 2016 5/16/16 5/23/16 6/22/16
September 2016 7/08/16 7/15/16 8/19/16
October 2016 8/15/16 8/22/16 9/23/16
November 2016 9/12/16 9/19/16 10/21/16
December 2016 10/10/16 10/17/16 11/25/16
January 2017 11/13/16 11/20/16 12/19/16
February 2017 12/5/16 12/12/16 1/25/17 
March 2017 1/14/17 1/20/17 2/22/17
April 2017 2/12/17 2/19/17 3/22/17

All dates subject to change. Please call to confirm due dates.

Extended Reach - App Advertising
Circulation includes the print and digital editions of the Magazine. All 
advertisements will run in both editions. Your digital ad will include one 
link at no charge. Multiple links can be added for an additional charge.

Video/Audio/Flash Overlay
We offer the ability to add video files to your ad, and overlay them to 
produce exciting new content for a wider audience. For best results in 
adding video, it is best to use resolutions between 320 x 240 to 640 x 
480, so that your viewers will be able to stream it and watch without 
interruption, or having to wait for a long period of time to start 
watching. Contact us at adsales@ liguori.org today for a quote. 

Size 1-time 3-time 6-time 10-time

cover 4 $3,820 $3,625 $3,440 $3,265

cover 2 &3 $3,650 $3,462 $3,288 $3,125

2 page spread $6,110 $5,790 $5,495 $5,225

1 page $3,325 $3,150 $2,989 $2,827

1/2 page $1,995 $1,890 $1,792 $1,690

1/3 page $1,397 $1,326 $1,258 $1,190

1/6 page $810 $770 $730 $690

1/12 page $462 $440 $417 $394

Inserts
Bind Ins: Contact us at adsales@liguori.org today for a quote. 

(Note: Perfs must be ⅛" from the binding.)

1 Page: 8 x 10⅝ 
Cover 4: 8 x 8⅝

½ Page Horizontal: 
613⁄₁₆ x 4¾

½ Page Island: 
4½ x 7⅛

⅓ Page Square: 
4½ x 4½

⅓ Page Vertical: 
2⅛ x 9⁵⁄₁₆

¹⁄₆ Page Horizontal: 
4½ x 2¼ 
 
 
 

¹⁄₆ Page Vertical: 
2⅛ x 4¾

2016–17 Rate Card

¹⁄₁₂ Page:  
2⅛ x 2¼
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Disclaimer: Advertising content is provided to inform and 
educate. Every precaution is taken to insure accuracy of content; 
however, Liguori Publications cannot accept responsibility for the 
correctness of the information supplied or advertised or any opinion 
expressed herein. Liguorian denies responsibility for any claims or 
damages that may result from supplying the information contained 
on the Website, including any third parties linked to the Website. 
Responsibility rests with the organizations that provide that 
information.

Terms of Use: Liguorian content may not be reused without 
prior written permission from the editor. In many cases, only limited 
rights to photos and illustrations are purchased. Therefore, photos, 
illustrations and editorial content may not be used for other purposes 
without additional payment to their creators. 

The contents and design of the Liguorian Website are copyright of Liguori 
Publications. You may not use, reproduce, modify, transmit, distribute, 
display or commercially exploit any content or trademarks for any reason 
without prior written permission from Liguori Publications.

Any use of magazine or Website content not specifically permitted 
above is expressly prohibited. Requests for permission for other uses 
can be sent to: Liguorian Editor, 1 Liguori Dr., Liguori, MO 63057, 
liguorianeditor@liguorian.org.

Digital File Requirements Special Notes

Restrictions
1. Advertisements for profit insurance and credit card 

companies are not accepted.

2. Liguorian reserves the right to deny any advertising  
it considers not suitable to its mission for any reason.

3. Any attempt to simulate the publication’s format is not 
permitted. The publisher reserves the right to place the 
word “advertisement” with copy that, in the publisher’s 
opinion, resembles editorial material.

Composition and Special Services
A net, non-commissionable charge will apply to any 
artwork requiring additional preparation, correction, 
or adjustment. Liguorian also offers full ad composition 
services at a reasonable cost. These charges will be 
invoiced separately from space and color costs. For 
estimates, contact your Liguorian Advertising Sales 
Representative.

Credit, Billing, and Joint Liability
Payment for invoice is due 30 days from publication 
date to established agencies and advertisers. New 
advertisers and agencies must pay cash until credit is 
approved. Credit may be requested by submitting a 
credit application to the Liguorian Finance Department. 
Advertiser and agency assume joint liability for payment 
of all debt incurred by agency on behalf of the advertiser. 
Advertiser must pay directly to Liguorian the net costs 
of all advertisements placed by the appointed agency if 
agency fails to pay.

Indemnification
In consideration of publication of an advertisement, 
the advertiser and the agency, jointly and severally, 
will indemnify and hold harmless Liguorian, its officers, 
agents, and employees against expenses (including 
legal fees) and losses resulting from the publication of 
the contents of the advertisement, including without 
limitation, claims or suits for libel, violation of right of 
privacy, copyright infringement, or plagiarism.

Preferred file format: PDF
• Images no less than 300 dpi

• All fonts embedded

• Full-page ads with bleed need ⅛" bleed and crop marks 
(do not use crop marks on smaller ads)

• If exporting from QuarkXPress, make sure the 
registration is centered (located in the print dialog box)

• Do not use spot colors

• Convert all images and colors to CMYK

• A printout is required on all ads

If you have any further questions regarding the creation of 
PDF files, please contact your sales representative.

Sending files
Please send all ads via email or ftp.  Contact your sales rep 
for information.

Any other questions?
Contact us today at adsales@liguori.org.

2016–17 Rate Card


